The only real difference between first class

travellers and first class 1diots 1s knowledge

Media Kit 2010 o

READER PROFILE

Personal data sourced from
annual travel polls May-July

Primary source of

brand information
Online Media: 76%
Print Media: 21.5%
Television: 2.5%

What do you primarily
search for online?

Information/ Reviews: 71%
Best Price/ Booking: 29%

Do you make travel

decisions online?
Frequently: 86.3%
Sometimes: 12%

Where do you book?
Travel Agent/ Offline: 68%
Online: 32%

Lifestyle/ Travel

& Work interests
Shopping: 73.9%

Spas: 58.9%

Culture/ History: 56%
Adventure/ Nature: 48.2%
Casinos: 26%

Driving Holidays: 18.7%
Conference/ Meetings: 18%
Golf: 18%

Cruising: 15.2%

Diving: 15%

Skiing: 8%

Purchase interests

over next 12 months
Luxury Fashion: 43%
Mabile Phone/PDA: 32.1%
Laptop: 30.1%
Video/Camera: 28.2%

Car: 24.3%

FlatHoliday Villa: 21.8%
Duty-Free Alcohol: 20.5%
Medical Tour Package: 9%

PAYMENT in full withir

Building Branch, 71 Hennessy

15 days of

. Cebu take a walk on the wﬂd side

Cebu resorts,
spas, and bars
HOW 10 panTy In the
Philippines wincut
B eahlw whe bank,
are.
. anomvclam

Y Why New Delhi . 1
Why New Delhi RGN IGES

A New Dol guide 1o DEST
it ok hotels

Finding the widest seats in busu:ess dass
[TrESEp——
3 Jeals Review, gy I'.Iaahmr.
40'5 Small Alrkees and g b

Why Smart Travel A31a.

> SmartTravelAsia.Com s a pure online travel magazine
> Over 1,000,000 quality readers worldwide annually

> 60% based in Asia, 20% in USA, and 20% in UK/Europe
>12.84 air trips, US$170,401 annual household income
> High natural rankings on major search engines

> Referrals from international publications, airlines, companies

seats in Business Class, our new Business 2

Economy Class Sur

> Independent reviews help travellers choose the right brands
> Foous on branding not clicks. Kids are clicky. Bankers are not.
> Click farms pay kids, housewives to generate fraud clicks

> Price i a function of brand value. Be Seen in quality space
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A4 ONLINE PAGE
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15-second looping video,
Inside, 30 days, US$4,000
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NEWSCASTER

Virtual talking news-
caster, US$4,000, 30 days
TOP ASIAN HOTELS
By editorial invitation, a
premium global branding
platform. Visually stunning
Ad “pages” run Jan-Dec
Pages print out ir
quality. Quarterly statistics.
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Dancing Wolf Media is a
Hong Kong-based Web
Publishing, Web Design
and Editorial company.
Since 2002.
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